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Key topics:

are

As part of a double materiality analysis, we worked with in-

ternal and external stakeholders to identify the topics that are
important to the SALESIANER Group from a sustainability or non-
financial perspective, taking into account our value chain.

These include, in particular:

1 Climate Change 2

Due to our energy consumption and
energy mix, our textile purchasing, and
climate risks in the value chain.

3 Pollution

Due to production
conditions in the textile

supply chain.

5 Resource use
and circular economy

Due to the use of

textiles and their

recycling

Management statement

For over 10 years, the SALESIA-
NER Group, as an industry pio-
neer in Austria and in Central,
Eastern and South-Eastern Eu-
rope, has been compiling and pu-
blishing its sustainability report.
We do this based on our unders-
tanding and belief that people
and the environment are at the
heart of everything we do. And
we do this with the greatest pos-
sible transparency because we
want to meet the demands of
society and the economy.

This is also one of the reasons
why we have decided to report
our sustainability performance
in accordance with the European
requirements of the Corporate
Sustainability Reporting Direc-
tive (CSRD) and the European

Sustainability Reporting Stan-
dards (ESRS). And we are doing
so well ahead of the actual obli-
gation to do so.

The few entrepreneurs and com-
panies that have already taken
on this task understand that it
is no easy feat. But we are con-
vinced that, in the area of sustai-
nability too, only proactive action
will help the SALESIANER Group
remain as successful as it is to-
day. In other words, we must and
want to stay ahead of our time.

It is not always easy to reconcile
economic, ecological and social
concerns. This report highlights
where the challenges lie and the
temporary compromises we so-
metimes have to make. The re-
port is therefore not greenwash-
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Water

our environment

everything we do.

mission statement

People and

at the heart of

Excerpt from our

Due to our direct water consumption in our
laundries and our indirect water footprint in
the value chain, especially for textiles.

Biodiversity and
ecosystems

Due to the importance of
cotton in our textiles and thus
for our business model.

Workers in the
value chain

Due to working
conditions in the
textile supply chain

ing, but provides an honest and
comprehensive insight into our
achievements in improving how
we treat and interact with our
environment. It outlines what we
have already achieved, where we
stand and where we want to go.
But it also highlights where we
want and need to improve.

Against this backdrop, this report
should be seen as an invitation to
all stakeholders to continue wor-
king with us to pave the way for
innovative solutions and a future
worth living. A future in which fu-
ture generations can also rely on
and trust SALESIANER - in line
with our conviction:

Together we Care.

Victor loane

Chief Executive
Officer

Krautschneider

Managing Partner
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SALESIANER was able to reduce its
greenhouse gas emissions measu-
red in CO, equivalents by 11% in the
2024/2025 financial year compared to
the previous year. Our average green-
house gas intensity is currently 0.65 kg
CO, equivalents per kilogram of laun-
dry washed.

In order to be part of the solution to cli-
mate change rather than part of the
problem, we have set ourselves the goal
of reducing our greenhouse gas emissi-
ons in line with the 1.5°C target of the
Paris Climate Agreement. This means
a reduction of around 60 % in the me-
dium term by 2035 and a reduction of
92 % (net zero) in the long term by 2050.

To achieve this goal, we are focusing
on a bundle of measures that inclu-
des, among other things, the gradual
conversion to steam-powered machi-
nes as a prerequisite for our long-term
'‘Get out of gas' strategy, as well as
the further expansion of the genera-
tion and use of renewable electricity,
especially at our locations in Eastern
and Southeastern Europe. In addition,
we are working to further increase the
service life of our textiles as one of the
most effective levers for decarboni-
sing our greenhouse gas emissions in
the value chain (Scope 3).

(g -11% greenhouse gas emissions
kg CO,e per kg of laundry washed
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While total water consumption increa-
sed by around 3% compared to the pre-
vious year due to our growth, we were
able to reduce water consumption per ki-
logram of laundry washed by around 1%
to 8.821/kg.

Aware of the importance of water, we
aim to further reduce our specific ave-
rage water consumption to 6.801/kg by
2030, with a target of 5.00 I/kg by 2040.

To achieve this, we are continuing to in-
vest in modern technologies, optimising
our washing and drying processes and
continuously improving the water reco-
very systems at our sites.

Slitres

water consumption per kg
of laundry washed
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Biodiversity and ecosystems

All our operations are certified accor-
ding to ISO 14001 (environmental ma-
nagement). To ensure high standards
of environmental protection in our sup-
ply chain, 91% of our key suppliers have
already signed the SALESIANER Code
of Conduct and Ethics for Suppliers. In
addition, around 59 % of our key sup-
pliers have environmental certification.

By the next financial year 2025/2026,
all key suppliers must have commmitted
to our Supplier Code of Conduct and
undergone a software-based sustaina-
bility assessment. By 2030, we also aim
to have 100 % of our key suppliers cer-
tified in environmental management
(ISO 14001, EMAS, Griner Knopf, etc.).

We are also aware that, in addition to
energy and water, detergents play a
key role in our business model and can
contribute to environmental pollution.
That is why we continuously monitor
consumption and optimise their com-
position in line with sustainability cri-
teria.

As a result, we were able to reduce de-
tergent intensity across the group by
a further 3% to 14.27g/kg compared
to the previous year — while increasing
the proportion of Ecolabel products by
83 %. Our goal is to keep detergent in-
tensity consistently well below 15g/kg
and to increase the Ecolabel share to
50 % by 2030.

3% less detergents
per kg of laundry washed
-~ _'_,"_-,'7}

50 % Ecolabel share by 2030

detergents per kg of laundry washed

Intact ecosystems are crucial to
the continued existence and suc-
cess of SALESIANER, as our ope-
rations rely heavily on water and
climatic conditions that enable
our employees to work effecti-
vely. Biodiversity and ecosystems
also play an important role in our
supply chain, particularly when it
comes to the quadlity, availability
and price of cotton.

Against this backdrop, in the
2024/2025 financial year, we
conducted our first comprehensi-
ve, tool-based analysis of poten-
tial biodiversity and ecosystem
risks, both in our own operations
and in our supply chain.

Building on this, we plan to enga-
ge in dialogue with our key sup-
pliers, particularly in the cotton-
intensive product categories of
flat linen and terry towelling, in
order to further assess the risks
and derive options for action. We
are already testing alternative
fabric compositions and alterna-
tive materials such as castor oil.
We will also discuss the potential
risks of a shortage in the availa-
bility of cotton with competitors,
suppliers and partners within the
European Textile Services Asso-
ciation (ETSA) in order to identify
industry-wide solutions.

Analysis of our operations and supply chain

Tool-based analysis of potential biodiversity
and ecosystem risks carried out
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. B | Workers in the value chain
and circular economy

The careful use of precious resources
is at the heart of SALESIANER's busi-
ness model. Only high-quality textiles
with a long service life can lead to sus-
tainable economic success. Together with

In the 2024/2025 financial year, tex- leading Austrian
tiles and packaging accounted for companies such as
around 2,500 tonnes of resource in- eustrian Airlines,
flows, with packaging intensity remai- OBB and Post,
ning virtually unchanged from the pre- SALESIANER

vious year at 1.58 g/kg. recycles discarded
workwear.

~

Waste generation fell by around 4%
compared to the previous year, while
the reuse and recycling rate for texti-
les increased by 36 % to around 75 %.
This means that we have taken anot-
her significant step towards our 2030
textiles re-use and recycling target ra-
te of 80 %.

ful path by piloting and scaling closed- -
loop projects for monomaterials in
collaboration with our customers,
supporting research projects for
blended fabrics, and actively
promoting open-loop recy-
cling, such as the produc-
tion of insulation boards
in Poland.

We intend to continue on this success- ’ ~
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(g +36 % Reuse and
recycling rate for textiles

We achieve success with people, not

@ 80% by 2030 . : at their expense. What qpplies to our STeP
: own employees also applies to all tho-

se people in our value chain who work

Reuse- and recycling rate for for textiles

ol 7 L ? A hard every day to ensure the success FAIRTRADE
o of SALESIANER. This makes it all the
more important that all key suppliers
are 100% committed to our values @
and ensure ethically sound production
conditions. Child labour, modern sla- amfori
very and other human rights violati- Trade with purpose
ons have no place in our company. GREEN®
By the end of the next financial year, BUTTON
) 600D FOR PEOPLE.
all key suppliers should therefore have 00D FOR NATURE.

recognised the SALESIANER Code of
Conduct and Ethics and be subject to
our ESG monitoring. By 2030, 80 % of
our key suppliers should also have 'so-

cial certification' such as OEKO-TEX 100% Qf our key suppliers by 2030
STeP, Green Button or Amfori BSCI. g{ﬁ,ﬁg{pgﬁfg ;So?j“urg%ﬁii,ﬂgign‘?re

80 % »Social certification« by 2030

Key suppliers should have »social certification« such as
OEKO-TEX STeP, Griner Punkt or Amfori BSCI
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Printed on 100%
recycled paper.
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Click here for
the full version:
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Vienna (Head office) .
? Rautenweg 53, 1220 Vienna Dr. Mathias Nell, MBA

L 0800 20 24 30 4 Head of Sustainability
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